
Whole Picture Programme Campaign Lead 
 

 
Reports to:  Whole Picture Programme Manager 
 
Contract: Fixed term contract to October 2022. Full time - (flexible working 

and job share available) 
 
Salary:   Circa £50k FTE 
 
Location:   London  
   
About the Film and TV Charity 
 
The Film and TV Charity supports people from the film, television and cinema 
industry in the UK at every stage of their career and beyond. The Charity’s mission is 
to support the wellbeing of all those who help bring stories to our screens and 
empower them to fulfil their personal and professional lives. 
 
The Charity does this in three ways: providing financial assistance; through everyday 
support; and speaking up to shine a light on the underreported issues it sees through 
its work with individuals. 
  
The Charity runs the Film and TV Support Line to provide confidential and 
independent support on a wide range of issues including: stress, anxiety, mental 
health, and legal. 
 
HM The Queen is Patron of the charity. 
 
The Whole Picture Programme 
 
In 2019, over 9000 people took part in our Looking Glass survey, which uncovered a 
mental health crisis in our industry. The Whole Picture Programme is the industry’s 
2-year urgent response to the research findings, as part of a 10+ year sustainable 
plan to support the long-term mental health of our industry. Creating partnerships 
and implementing a range of activity that will provide essential support to those in 
need, as well invaluable learning to inform our longer-term strategy. 
 
Role overview 
 
An exciting opportunity for a communications and campaigns specialist who has 
experience leading behaviour change campaigns, influencing to a high level, enjoys 
building relationships and is a confident communicator. In this role you will be part of 
an exciting new movement, dedicated to improving the mental health of those 
working behind the scenes in TV, film and cinema. With the work of the Whole 
Picture Programme under way, we now need a communications lead who can 
combine their strategy skills with an ability to pick work up quickly and demonstrate 
results. 
 
You will be responsible for rolling out an industry-bespoke culture change campaign 



that reduces stigma around mental health, addresses unhealthy behaviours and 
attitudes, and demonstrates the benefits of open and healthy workplaces. This work 
is about influencing the industry to take action and get behind the long-term agenda 
for change. 
 
This includes campaign strategies which use a range of innovative approaches to 
spread impactful key messages among industry communities and affect behaviours 
among target demographics, syncing work with core charity activity in line with core 
charity objectives. 
 
You will also build relationships with industry partners, manage a range of delivery 
partners and build effective internal relationships to ensure work is well planned, 
resourced and in alignment with the objectives of others. 
 
Working with this industry, you must be able to demonstrate a flair for creativity and 
an appreciation of high production value. 
 
Key Responsibilities 
 

• To successfully implement the Whole Picture Programme Behaviour Change 
campaign plan, utilising a matrix of relevant techniques for maximum impact 

 
• To act as Chair and secretariat to the Behaviour Change Working Group, 

taking responsibility for developing work as agreed between meetings and 
preparing documents to ensure meetings are productive and enable the 
Working Group to steer and shape the programme. 
  

• To influence and support senior leaders from the film and TV industry to act 
as role models and share experiences as part of the campaign. 
 

• To actively seek opportunities to involve people with diverse perspectives and 
lived experience in planning and delivery of the campaign 

 
• To develop and maintain highly effective partnerships, utilising their resources 

to achieve maximum impact for the Programme. 
 

• Lead on stakeholder engagement work with a large and complex range of 
industry sectors, to embed campaign messaging in their own communication 
activity. 
 

• To project manage the development and delivery of a range of campaign 
deliverables on time, in budget and take an active role in Programme 
Evaluation activity. 

 

• Work with other Programme Leads and communications colleagues to ensure 
PR and content work sits across all areas of the programme and the Charity, 
and maintains behaviour change principles. 

 

• Create a communications strategy that draws on behaviour change 
knowledge and techniques throughout to help address barriers, and enable 



target audiences to engage with campaign messaging and consider adopting 
new behaviours 

 

• Draft impactful copy for and advise on campaigning materials e.g. flyers and 
posters to share key messaging as effectively as possible 

 

• Working with our inhouse team, devise creative ways to achieve coverage in 
earned, shared, owned, borrowed and paid media to reach our target 
audiences in the screen industry 

 

• Collaborate with the Digital team to develop a digital plan to reach target 
audiences through social media, campaign websites and other online 
channels 

 
 

 
General 
 

• To undertake any other works as could be expected 

• To operate in a way that ensures you are recognised as a role model for the 
Charity’s core values and behaviours. 
 

 
This is not an exhaustive job description and may be subject to change according to 
the needs and development of the role. It is expected that the post holder may 
undertake such other duties as may reasonably be requested. 
  



 

Person Specification 

 

Experience Essential/Desirable 

 

• Have a minimum of 10 years 
previous marketing and 
communications experience  

 
E 

• Previous experience of 
communications in mental health 
and wellbeing 

D 

• Have run multi-stakeholder, 
integrated communications 
programmes in behaviour change 

E 

• Stakeholder engagement and 
management – including briefing 
and managing senior leaders (both 
internally and externally) 

E 

• Partnership working: including; 
brand strategy and development; 
agency and third party management  

E 

• Involvement in Campaign Evaluation D 

• Test messaging with target 
audiences e.g. through conducting 
focus groups 

D 

• Previous experience of working in 
the film and TV industry. 

D 

Skills  

• Highly skilled communications 
practitioner, skilled in dealing with 
complex issues and environments at 
a mid-senior manager level.  

E 

• Effective influencer, able to deliver 
and focus on deliverable actions. 

E 

• Solution focused, a high-level 
problem solver. 

E 

• Creative thinker with commercial 
nous as well as a passion to make a 
difference, inspire and lead. 

E 

• Delivering to deadlines and strong 
project management skills. 

E 

• Build and maintain effective 
partnerships 

E 

• Self sufficient and able to work using 
own initiative 

 

Knowledge  

Industry knowledge D 



Up to date knowledge around good 
practice related to workplace wellbeing 
and current initiatives that support this 
work. 

D 

  

 
 
What we look for in a candidate 

 
To join our team, you will be a people person who is passionate about making a 
difference. You will be a committed team member but also confident working on your 
own initiative. 
 
Diversity statement 

The Film and TV Charity values a diverse workplace and is an equal opportunities 

employer. We welcome applicants regardless of gender and gender identity, sexual 

orientation, race, religion, colour, national origin, or disability. We are happy to make 

any reasonable adjustments to support you through the recruitment process.     

What it’s like to work here 
 
Our permanent HQ in the heart of Soho has been recently refurbished to create a 
modern, creative space to encourage collaboration and provide co-working and 
event space for the industry. We also have caseworkers around England and Hub 
Managers in Leeds and Wales/South West. 
 
We are a small, growing team so there are real opportunities to develop by getting 
involved in projects across the organisation if you are flexible and happy to pitch in. 
 
We have big ambitions but need to adapt our plans in response to what we are 
learning about our role and what people working in the industry need from us. We 
are working hard to get the foundations in place to allow us to grow, be more 
innovative and creative and take a test, learn, refine and scale approach. 
 
Our Core Values 

Caring – we listen and act with discretion and compassion.  We are committed to 
finding positive ways to help and support anyone who needs us. 
 
Open – we are friendly, approachable, fair and transparent with each other and with 
those we support. We listen respectfully and speak honestly. 
 
Making a difference – we use our expertise, insight and energies to effect positive 
solutions for the people we support, and for the film and TV industry itself. 
 
Speaking up – we champion our amazing industry and the people who work within it.  
We use our independent & impartial role to start conversations about the challenges 
people can face, and about how these can be addressed by us all. 



 
Dynamic – with are open minded, innovative, vibrant and constantly evolving in order 
to meet the challenges of a changing industry. 
 
Applying for this role 
 
Please submit your CV and a covering letter of no more than 2 sides of A4 
specifically addressing the areas in the Person Specification, to the following 
email address: jobs@filmtvcharity.org.uk – attention of Tracy Riddell 
 
Application deadline: 25th January 2021 at 10am 

mailto:jobs@filmtvcharity.org.uk

